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Jed Harrison

Hello!

I'm a brand & creative leader with over 28 years' experience Experience Education Personal interests and skills
helping organisations define, build and evolve brands. — GCSEs and A levels at — | am a keen cyclist and a
Working with global agencies including Landor and Manasian&Co Design Bridge Latymer Upper School committee member of my
Interbrand, I've partnered with ambitious organisations — Foundation at ozl el
across automotive, technology, telecommunications, energy TheTeam ITV Chelsea School of Art — Classic designers from the
and professional services, translating business strategy into — BA hons at Swindon College/ 50s to 80s. Abstract
distinctive brands and meaningful customer experiences. Interbrand Path Cranfield University. mpressionism.

Graduated in 1998. — First aider

My background combines strategic brand thinking with

hands-on creative leadership. From positioning and identity Landor Brand Union
development through to digital, campaigns and brand . .

implementation, | enjoy bringing together multidisciplinary el gy BT Hulleress
teams to solve complex challenges with clarity, simplicity

and craft. Merchant Cantos Totality
Design has been part of my life from the very beginning. Kino Design Euturebrand
My father was among the early pioneers of graphic design

and visual communication in the 1960s, and growing up Corporate Edge The Guild
surrounded by typography, layout and brand thinking

instilled a ||fe|c?ng appreciation for the power of design to G Addicon
communicate, influence and create lasting value.

Today, I'm at my best leading people, shaping brands JKR

and creating environments where talented teams can do
their best work. | believe the strongest brands are built
by combining strategic thinking, creative excellence and
genuine collaboration.
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Puma Energy

The project Deliverables Role

Puma Energy is an innovative, disruptive and dynamic Annual Reports Concept development
energy company. The visual communications were Digital and print magazine Art direction

created to reflect this brand, serving as a platform to Brand guidelines lllustration creation
showcase the business story and vision. The report Safety campaigns

intentionally mirrors a glossy lifestyle magazine in
look, feel and editorial style.
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These guidelines shape the
look and feel of our brand.
They help us to be consistent

and communicate using our
unique voice, tone and style.

lurtheer infoarmiatkon

They sum up the essence of
the Puma Energy brand and
guide how we should look and
sound whenever we are in
print, online or film.
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“I HOPE THE NEXT CAMPAIGN WiLL
BE EVEN MORE STRIKING AND
EMOTIVE AND TRULY REFLECTIVE
OF THE PUMA ENERGY POSITIVITY

SWITZERLAND
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P A A
CORHETT PR

A SOCIALLY CONSCIOUS
AND CARING STRATEGY
FOR THE FUTURE

Corporate Social Responsibility is
vitally important to our business
andd our relationship with the
communitics in which we opernte.
Itis an integral element of the business
model and an area which deserves

e focus and commitment from all
departments ol the Company.
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Canada Life Investments

The project Deliverables Role
A UK-based asset management company who Product brochures Visual identity development
needed to separate themselves from the high street Website
consumer brand to attract high net-worth clients. Press advertising
e
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@ Canada Life

Imvestments

NG
TY FUND

@ CanadalLife

For Ervestnent professional wie only
MNof for ha By refal evastors Invesiments

LF CANLIFE
MANAGED
0%-35% FUND

@ Canada Life

For brveslmaenl Sndd bl s eeily, ¢
Wl fod use by pebail inesiors invesiments

Lol

ENVIRONMENTAL
SOCIAL GOVERNANCE

Supporting communities, enhancing
environments and growing economies

Fee invesiment professionl use only
Mot o U By motad Ieveslors.

MULTI-ASSET
PORTFOLIO FUNDS

Risk targetted solutions
deliivering ongoing stability
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LEGO® Discovery Centre

The project Deliverables Role

A new visual identity was required for the LEGO® Social media advertising Visual identity development
Discovery Centre to inspire 'learning through-play' — Website Tone of voice development
LEGO's core brand proposition. The venues are indoor Visual identity guidelines

attractions only, so the overall look and feel communicates Campaign

the sense of an immersive three dimensional space,
while having fun with creative LEGO® builds.
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® & LEGOLAND® Discovery Contsr % -

& ¢ & legolanddiscoverycentre.com/birminghamy

Opening times today 10—/ Last Admission 10:30*

rac) EEE{‘.;G\!ERT Tickets and Passes What's inside Plan your visit Book now
HT

LR

Play
build
explore

w together

. il
S

En-r.:r!nng guarantee

Multi attraction tickets

'Ghl-ilﬂl'lhﬂ' entry and save WVizit 2 attractions for just Reschedule for free with
up to 10% on selected dates E30.65! the fexibility to move
when booking onling bookings up to 26 hrs

before amival time®

Guarantee entry Reschedule your We are now

% online tickets for free cashless
Standard play session ticket Standard play session ticket

Online fram On the day / Peak Online fram On the day ~ Peak
£20.65 P perion £22 Q8 Perpericn £15.00 For peren £30.00 Per peraen

I—

Save up to 10*
on selected
dates

Ticket information

Ti;r: ket infermation

Entry to LEGO® Discovery Reschedule for free up Entry to LEGO® Discovery Pius explore the monthly
Centre for a two hour play to 24 hours before your Centre for one adult + one learning theme a Little Play
SESSION arrival time toddler (aged 5 and under) Squad session has to offer!
Includes 2 rides, You must have a child Includes 2 rides, 4D cinema & Weekday anly entry during
4D cingma & lots of other in your party to visit LEGO® lots of other bricktastic fun! term time

bricktastic fun! Discovery Contre
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Visual Identity
Guidelines
Brussels

2022
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Perry Uniforms

The project
Perry make bespo
and universities al

e quality clothes for schools, clubs
over the UK in their factory in Leeds.

The existing brand uses a striking deep pink which is

their most recogni

sable feature and simply had to remain.

Perry wanted an refreshed visual identity to breathe new

life into their look

and feel. To be bolder and to showcase

the quality and craftsmanship of their products.

Deliverables

Hero imagery

Product catalogue
Website

Visual identity guidelines
Corporate stationery

Role

Art direction

Visua
Brano

Brano

identity development
architecture development
messaging
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SCHOOL UNIVERSITY CLUB ABOUT US CONTACTUS  Search for products

SCHOOL UNIVERSITY CLUB ABOUT US CONTACT US  Search for products
v v
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UNIFORM /
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02

CREATIVE THINKING AND INNOVATIVE TECHNOLOGIES ALLOW US TO
DESIGN UNIFORMS THAT ENHANCE YOUR COLLECTIVE IDENTITY.
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CREATIVE THINKING AND INNOVATIVE TECHNOLOGIES ALLOW US TO
DESIGN UNIFORMS THAT ENHANCE YOUR COLLECTIVE IDENTITY.

" : b
T Ve

YOUR
CLUB
PARTNER

FEATURED
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BAT

The projects

The corporate identity was developed to help
reposition BAT's legacy and shift perceptions of the
brand, aligning it with a renewed mission and vision
for the future. A variety of projects were born out of
this work, including a 20 years into the future visual
identity for BAT's core proposition, ‘A Better Tomorrow'
(ABT), as well as BAT's Employment Value Proposition
(EVP) and its Sustainable Enterprise Plan (SEP).

Also showcased is the creaive journey for the
development of the ABT visual identity.

Deliverables
Website

Corporate literature
Merchandise

Brand guidelines
Exhibition design
Environmental design

Role
Brand and design strategy development
Visual identity development
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AT

A BETTER TOMOREOW

Expanding in the areas of sensorial enjoyment and stimulation.




Jed Harrison

Brilliant minds,
step up.

We aim to be leaders, in all our fields. Whether
you're helping build one of the world's best supply
chains, raising the standard for responsible
marketing, you'll join teams at the forefront
of our industry.

See what's possible

BAT is evolving
at pace

At BAT we are committed to our
purpose of creating A Better Tomorrow.
This is what drives our people and our
passion for innovation.

See what's possible

ﬁrf

N

12 results found
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Jarigate St Barkitan, Lordan, Ernglang

Fulfilmeant Executive
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bp

The project Deliverables Role

An employee engagement campaign and Code of Hero imagery Art direction

Conduct visual identity was created to communicate Employee engagement campaign Visual identity development
bp's core beliefs. Code of conduct visual identity

Code of conduct communication
(digital and print)

Visual identity guidelines
Merchandise
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Nasni = 5

cares for others

Naomi is a Leadership

and Culture Advisor

working at our head office at
Sunbury-on-Thames. She is
an inspration to her fellow
employees lorem ipsum care
for others etc.

This is ‘Who we are’.
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You make the right decisions,
we keep operating.
This is ‘Who we are’.

W
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bp

o

74NN
%

|

Hector Sanchez > Scott Duff > Audrey Whittaker >

We believe that on our best day we live our pupose,
we play to win and we care for others.

O bp ‘Who we are’ 3 Inbox - James McKenna  10:31
To:

James McKenna

This is ‘Who we are".

September Spotlight:

Thank (

fou= | o | o

can find out more can get involved

A/
Sepnis

cares for others

Show your appreciation Learn more about our DE&I programs Discover our volunteering program

il
-
-

-

Sophia Hassan

Sophia and her team in Trinidad and Tobago, are recognised as

an equal opportunities employer of choice, opening up more

opportunities for talented people in the LGBTQ+ community
by just letting people be who they are in safety.

are transparent

\We help people TS

get better
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Caode duct identity elements
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ReKognition Sound

The project

A record label committed to accelerating the
progress of musicians through mentoring. They
needed a distinctive visual identity that reflected
their retro personality while inspiring emerging
artists and standing out in a crowded, fast-moving
industry. The result is a brand built to attract,
energise, and reflect the ambition of the next
generation of talent.

In addition to the project, | was invited to give an
Accelerator Talk' to a group of emerging artists —
sharing insights on how to define and own your
brand space in the music industry, as well as
walking them through the development of the
ReKognition visual identity.

Deliverables

Launch event signage

Social media and ad campaign
Website

Corporate literature

Visual identity guidelines
Merchandise

Accelerator talk

Role

Art direction

Visual identity development
Messaging
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Accelerating the . Nas
progress of musicians
through mentorship

In the past, big record labels played a In the past, big record labels played a
vital role in promoting and supporting vital role in promoting and supporting
live bands. However, their support has live bands. However, their support has

In the past, big record labels played a
vital role in promoting and supporting
live bands. However, their support has

Mentor
sessions
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Lineup

8-8.30pm
Artist one lorem ipsum Sa doloriame
sit, quas dolupta dolo mod quae dolorit

quas ad quisqua tempell iquati.

9-10pm

i H s - 5 5 e { S H .
Artist one lorem ipsum Sa doloriame
sit, quas dolupta dolo mod quae dolont

quas ad quisqua tempell iquati .

10:30=-12am
Artist one lorem ipsum 5a doloriame
sit, quas dolupta dolo mod quae dolorit

quas ad quisqua tempell iquati .

ReKognition
Sound
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Owning your 4 Jed Harrison 5w dw At -] What brand spaces
‘brand space’ in Graphic designer G TEET i do these artists own?
the music industrjr Visual communicator ' - T

Design consultant
it S te e Brand designer

Creative director

The Weaknd The Relling Stones =

‘ReKognisable’

Soulful folk Paace'& unity Rebellion * visual elements
Dark RnB Experimental Showmanship
Country storyteller Glamour

R
Rebellion 1‘ 'M

ReKognizable visual elerments

ReKognition Sound -
The creative journey

ReKognition
Sound

Saul Bass

o

: : - L4
' A
n) i ’ o . 5 i
ReKognition it . ReKognition A - - ReKognition "f" ’ ,
Sound : Sound ,/L .

| ReKognise L TE I:}]
Melody . &clevate Harmony 4&&: .

‘7 Risers . . _‘é%’ . \

Uplifting
Talent

ReKognition eleV a]:e
Sound flll(l
resonate

ReKognition Sound
Final presentation
Sept 2023
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Velobeast

The (passion) project Deliverables Role

There was a cycling brand bursting to get out of my Product brochures Business plan & brand positioning

system. Maybe one day I'll make it a reality. Website Brand strategy development
Press advertising Brand development

Velobeast's mission is to inspire and empower cyclists Visual identity development

to embrace their inner beast, whether they value the
social aspects of group riding, thrive on challenging
hills and mountains, relentlessly pursue victories

and records, or seek the thrill of optimising their
performance. We celebrate and support cyclists in
their diverse pursuits, encouraging them to push
their limits, forge connections, and discover their
true cycling potential.
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The Wolf
““““‘ A cyclist who values the social
\"/ aspects of group riding while
; “‘ vV also cherishing the freedom and
“ ‘ vv introspection that comes with
““‘ \4 \"A/ solo riding.
VYVYVVVVVVY
\4‘4 VYVVVVVY
\“ YVVVVV Training path
\‘ VYVVVVV Solo endurance +
“ VVVVVVVY mental toughness

o

YV VVYVY
YVVY
YVVY

o<
S

Pack riding
mentlality

<<<<<<<§

Vi
R
QYN
L\
VY
\ 444

/\
AR/

<S<ISISISIS<S
<S<SISISISISS

<S<S<

<SS T<TL
<§<<<<<<<<<<
<

A

<
<
<

An adventurous cyclist
who enjoys the challenge of
mountainous terrain, seeking
the thrill of steep climbs and
exhilarating descents amidst

stunning natural scenery.

Climbing mastery + pacing

The Lion
A driven cyclist relentlessly
pursuing segment victories and
the coveted KQOMs through
unwavering determination and

pushing their limits to the fullest.

Training path
Speed bursts +
segment domination

Segmentl
hunter

The Rhino
For this cyclist, nothing
beats the rush of chasing and
surpassing power targets, as they
are fascinated by the science and
precision behind optimising their
performance on the bike.

Training path
FTP-obsessed power plan

Power to
the cvclist!






S e e e
>Z>3>3STSH >3
r..#####l.#*##

- .
/ b *._.‘. *. ‘._‘rl -, : =

ﬂ.H..l....H o5l S0 T
Z525LS5SS 5SS THC s oae
e e ol S T A e S
a2l Y
teEseseteletats

a_.......u.....
>3
-

_..r__'-...'_.

- e P I e P g P g g S 7 g P g 4 S P g £ g o g 4
2 SIS >C >SS IECSSSESSISSICS SIS

252

..l.............#

..ri
7
...._.. ..l
‘e RSSSSSITITH >SS ST SPS TS _
RSSSTSE A SSSSSSIS
| SEIET S8EUT _
* :
>R>C PR >C >OPL >C >C >2 25252525 _
SOTSTOME S 25252 S S S 25 ¢ ; i _
XSC P DL PR >0 > > >S5t
P L L L Pl . - e ap -
>SeS5252525252S 25252528 525252528
L >5 >0 >l >0 >0 >0 >0 4 i >l L L 2 i P L > > > D
T, L > >8> > > 2 >0 >8>0 >8] RS 2o 2L > L > >N
By, P, Ao P L L . e o SO > 2 i, 2L >l 2L > > 2N
>Z >0 >0 >0 >0 >0 >od 2SS SSSSSISMS 252525258525 2s
2525252525853 55252525 2B OS5 20 s 5.2
SEEERES  SEENET 45T SnuE
O G e O e e T e Rt LTS >332 >SS
52525525 SSS5SSS5ESL5SSe5e55 s> >3 S 2
S L L DL L L L L DL DL L N ‘e
22> 202525252525 25 25258 & g
SENEEENES. =
>C NS >0 >0 >S5 202528 .
=& L 20 > >0 >0 2
S
™
L >
- =
<=

5.5
>S5 252 i
L% Ce Yy S

"
L &

>

VELOBEASNT
\
*4

-
-,

.1%
ia.w
< > .lsf
%ﬁ. .l..n.l...% >
.!nﬂlﬂ.ﬁl.lfrlfrl.l.ll.l* e e
.l.....lr.!*l.l.*l.#&_ <S>
252525252525 258585
PS5 2S5 2SS oSS oSS
e 20 0 L Sl T
LS 252525252525 28252
PSS ZS 2525250028 >4
P25 20 202020 >0 >o i S
> > S Al > > > -

ed Harrison

J

3

23S
>
5 323331
$55532%
ZSTSTHE STl
il.#l.HHHHHH..T <+t T«
TEEESESSESESS

SEENEEE

RS >S > >SS
R>SSS>og

P>

SEEEEES ., s
***ﬁtﬁh*‘*‘.‘# -."... b nu ~ .... 5 .ﬁ.... . ........ .
+..'_, .‘. .‘.‘.‘.* .‘. .‘. o T ._..".”.”"._“._...”.. ..,_.. ”

> >332 233 *.l.mu*... S>oTo>

Bt P S S :

2525258525252 52 55 oes
R >SE>T>CSTITHST ST
>SS ITSTHTITSTSSSHT

152525 252525
AT.A.##;T._._..- ._......._..._.......‘
i e e J AL
- ............u - L >L
. > -
oL >C 2 -
- o -
a0

Lo &

o0 re T g Ty e
......_l._.... ..._._..__._..n_.__...._.._..._.
F r *
sl e i Al alle e
> »

—
- iy

[l S - L e e
S ESZ5 55058 >TSS S
(525252525254 S2SSSSS

a2 L L 2 - 4 > 20 L

]

e Al A i i
l‘l.&l.i..i*#‘.i...ﬂ ....._....-..l.l...
H.*n##.ir..l...-..*-‘l ; n-.r_.lh
..._-..._lf.._.r._lu..r ...r..l-..lr ...-nlr..lu - .in.._hl






=

VELOREAST

prestige

VELOBEAST

Segemenl hunting




Jed Harrison

’f?” é?:’ff il
ff}ﬁfx ’fﬁizﬂ,ﬁ, 45”35;;« Jﬁfﬁfﬁwfwff 7 /

f!ﬁ’

it ffﬁf.ﬂ"ff’ 7
ff’? Wy ﬁr o ﬁ’ i ;%ﬂf
;5: i i, mnn .a’f,-"f ;m
igind fﬁ

fﬂ'ﬂ” M T ;M % / /r,.« ;,;ﬁff

fﬁz’?’?"/ﬁyﬁy’y //// e

i~ 7
EEENTAY
Lol g
T
NS
NS




Jed Harrison

Aperam

The project Deliverables Role

Aperam, a global stainless steelmaker, set out to Exhibition spaces Visual identity development
position itself as a leader in the circular economy. Social media and ad campaign

They needed a sustainability sub-brand that Website

could express this vision with clarity and impact. Corporate literature

This case study showcases the journey through Visual identity guidelines

various design executions and explores how design
thinking was used to reflect circular principles such
as continuity, renewal, and flow through a bold and
adaptable visual identity system.
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Introducing
Aperam Infinite”
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Simplified palette

Steely gradients?

APERAM aPeram

- Three dimensiona
Softened inside edges
- Applied for territory 1

gdPeram arPeram

Circular " Transforming
performance i the journey

Reshape
the = o,
future e

arPeram

Circular performance
to prepare for a
changing world

Transforming
the journey and
reshaping the future

areram 4

areram

Reshaping [ 1
the future \ f ||'

Qperam Qperam

Reshape
the
future

— more character space
- Applied for territory 2

operam aperam

aperam

Reshape
the future

Circlular Reshape { | Circular
performance the future | performance

3
oy

Circular
performance

aperam (]

i Circular
ki performance

aperam

aperam aperam
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A new era for
a sustainable,
circular economy.
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Matter Regular

Empowered
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Transition
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Aperam infinite™ | Guidelines and applications | September 2023 07 Aperam infinite™ | Guidelines and applications | September 2023

Logo Product brand elements
s ogs sl
Aperam infinite
The Aperam infinite™ logo is our key peram wordmark Here are our product brand elements ” Gulde“nes and appllcat|0ns
identifier. It is made up of three elements - When combined, they create a
the Aperam wordmark, infinite wordmark distinctive visual language that helps Neo Sans Regular

Colours and gradient
-- October 2023
1234567890
Do not redraw or recreate any part of the ;zafzvaefk;;;:‘; following pages show P
logo, or modify the positional relationship Tm . l n I n | Neo Sans Light
between the elements. Neo Sans Medium
A set of master artwork files are available Neo Sans Bold
(]

and the symbol. They should always appear us communicate Aperam infinite™, and ™ ABCDEFGHIKK
together as shown. ensures our product brand stands out in a Qra abcdefghijk
I .

Crom’
INfinite

to be downloaded here.

»graph Graphic device

. . =
—
| ' I | ' I __.;‘ Message image Flexible application

Our range
of sustainable
stainless steel
solutions.

gz




LLERLE
for looking





